ranMCT

olR) Cagpss olygliis @3

Iran Management Consultants Team

http://lranMCT.com
IR <o pae ol ygline o

Types of Marketing , oL 150 glsl

Lok g9 1F7

Affinity Marketing oww 2,6 1
LW 3 oy o Ayl y SO Sl | s ST 39 0 0uilgs s Partnership Marketing s ,Lie b 5150 oylaie b b 5156 ¢!
oS S )0 LS 2 5l (S0 45 (old 09 g (LS ph) i 2 99 2 1 @8l 1yl (35 ) Lio (3T il (2l S90S 31000 )5 (0 JoSo
el W8> b e b LG sl | Sl 5o 1K50 Dgul s0 (6 e S Sy 03] B w90 395 (5l sl yo

Alliance Marketing ( M1 b ,l5b) Jsliie slxst b, 2
s & edlo (] 53 il g (o9 8 42 9 09903 g 9§ CaoutS b Jpuazmo Sy B 00 g0d B! (i 95 @olo yw p 0o L AT CS b win b g9
s wialgS 5L (g pter 68U 9 Al 3 1) g 51k e A e losore Slam (95 sl Il (5152 (5 i Sgw

Ambush Marketing ! 35 alos S ,36 / glali ob 150
& il (lgieay (o g CSI e SRS W S pgad 50 Ol bl gl (S R S S g e S 53 Hgbe
Secaled g9 (103,50 1 puuiloms! Hlasalati 1 cpanoS” 5T 2 (55105 A1 ko juw (3535 (MBI g0 pol (2 45 ccupaS (3] 0SS 135 5 i
Sopedl b Sk ol a3l 50 Sai pr gL e wiilo Lol oo BT S )5 (Mallir GLamses’ loj 5o (b,
100 )5 0 el Adwd90 A (glali b ,yl50

Foddyd 5,05 Al bk 3

g lod so eME! (preS 4T (souwwy (ool Iy g5 il yls NS glalesl @
il g0 ot ol 313 o 3T 31 s T 095 il 00,5 (6,5 dslo oo ympoS 50 A (yanks IS5 4li iyy @

3,5 Sl gleo! Ll

Call to Action Marketing pladl 4 calgs s U, 5
G 5l ol bl g0 BTy gua Sy by (ko ¢yt By 51 g JS 10 50 45 sl (gatumus (3955 5213k 31 ik CTA (e f5k
G958 41 T 9 oos i ST ol 8 S &y Lyl a5 95,5 caglus Ly LS 1 Y15 3,15 00905 ek 5 (3T (535 y2 SalS & 15 9,3 U iy lod o0
led i



http://iranmct.com/
http://iranmct.com/%D9%85%D8%AF%DB%8C%D8%B1%DB%8C%D8%AA/%D8%A8%D8%A7%D8%B2%D8%A7%D8%B1%DB%8C%D8%A7%D8%A8%DB%8C

Close Range Marketing : CRM sguxe S 5L 6
o Bluetooth b Wi-Fi ybs slas,9Ls 51 CRM.ucy 980 35 Proximity Marketing oo 3 45 51 (b5t 1y 2bl5b &5 o)
0325 (50 0 3t Ol Yoy oo (S0 3 )0 Wleus g WY pazo g i

Cloud Marketing s »f oL .7
9 905 o0 Luler T Al i bl UKol g plio plod a5 ol ol g sbad )0 b1k 0590 40 (Sb,I5L 455 ol
s (31 (65105 sl 4 b g oolisw! (Mol cazwgs 4 3ol Sl 5L g9 oyl wislyd 4o s s i

Community Marketing scluizl o, b ,l5L .8
9 ol (P Ll pier dilain Sy 50 (el 09,5 G )0 Sl (ol pine Slrluinl g il (03] » (Pga )0 3l SiST o
el Wb 3 09,5 oz 31 wuas HFacS S pae wds b

Content Marketinglgize U, 9
OY grazo g Wlous 0,90 j0 FleMbl 1,1 s jo lgimo . 00 )5 0 picicen (J9lasio (5o yiwn g LB JUL 10 g uud g lgsioxo 090 (] 50
Wl (S iy 3 g gy (iw 9ald 3l 00liiusl (392 3T 2 (6515 i g 0l (g yiten 4 it

Context Marketing s geso b 4136 .10
Slasine y 35 508 oogtdo ol )3l 3 ol canslio (o 33 9 camlio JUIS 31 ecamwlin 31,91 &t Igino JUisil glino &1 (sogtrhe (otly 3l

Cross-media Marketing gbliiw alw, sb 56 .11
Pyas 30 Sledbl &1yl Cya 50 o] Julii g g Slxino ol Juos plis AlFuie gL JLL 3l solisiw! ciawliy g ivow! 31 45 Hgb oylod
S 0 48,5 4155 (CrosSS-promotion il gugy ol y> 59 & yiee 4 Sloos g &Y guazo

Database Marketingesls o5l U ,l3L .12
Gyl (0905 ()l S 53 058l (4l o Ly 9 99290 (s yieo b dad o 0318 00 )0 S92 g0 LMl (5 1S L (2L 15k )
bl oo FUST coud b Jguammo gy e 50 JUIS 4ig5 0 10 65yl (T (635 )54 b g (5 piien b LS|

Digital Marketing Jtuzss b ,l5L0 13
OL o (30903 allao (gl JUumd U3 yomle 9 i (ALl cioligd ol yod (il Jio Jlinm s Ol 6 54 L (2b,5L 65 ()
ol Jliazs s (L)L )0 oS pade (6 sl (2U 510 0510 1 o0 Clous 9 YT 5550 50 (5l U 40 9

Direct Marketing pwiuwe b 34 .14
ol 2yl iy lod g )18y Byl g3 (6 iino b podiuane yg0 (3T 5D 31 lojle a5 3yl (SiST & o)Ll 23!
(o295 S)lnl ple g g (ol el ol s

Diversity Marketing ¢ gce 2U 56 .15
2 B3L5 9 3w (ol Wl gl cclolizel g,ls LKin 8l .owl (155LgS KR ,8 i il (g5l ywl £¢5 o2l 51 Bun
Wb 9 G Bup b pideo 5l atwd (2 2 6,105 PTGl (pobais! (2b,l5b 4l ST gl (nl (58,5 515 50 b b &5 Wiws
20,5 gilw



http://www.iranmct.com/news/%D8%A8%D8%A7%D8%B2%D8%A7%D8%B1%DB%8C%D8%A7%D8%A8%DB%8C-%D9%85%D8%AD%D8%AA%D9%88%D8%A7%DB%8C%DB%8C-%D8%AF%D8%B1-%D9%85%D9%82%D8%A7%D8%A8%D9%84-%D8%A8%D8%A7%D8%B2%D8%A7%D8%B1%DB%8C%D8%A7%D8%A8%DB%8C-%D9%85%D9%81%D9%87%D9%88%D9%85%DB%8C-context-marketing-vs-content-marketing

Evangelism Marketing ., b ,I50
o> Bl i gl Camlioo €8 1l ( FHle b,k eI sl el (oA b,k 4 and (b,L 9 )
Iy &8y Oguw g W@ o0 gy |y CWloas b Jaamo sla g oyl pidio (o] &5 Cawlizo 990 o ol cadd gl 38l 1y o gs o

D1 walgs 38l

Freebie Marketing ;& ais ¢ pse o9 2,150
S gl g cdan iglei oo &1yl (s puino 4 Ty SIS g 43598 12l jlows Ceoudly 1) Jpame (Sl ol 5
] (6 yidn lod a4y g Sl o 50 Gloud b WY guamme £45 oy 00005 oSS

Free Sample Marketing ;5 1y aiges b U ,l3L
29 Osly &yl el Lol 010 au K51y Jguarmo aill 3 aSST 31 i po 1313 eommmsd 51y A (b5l & dds L5150 93 0]
wlod i 0T 33 y3 (611 9l 5 yiten 2 camlin 15T b U ol lganol S b sl Jguazmo b (5o 2 Ui cgr

Guerrilla Marketing s s b lit b o%eyz sl
a5 widl oo BT doo j0 (S UL 0,188 ST g i LB pgal g 0yl orw oS Cawudyliyl g g0l Bl SOST
S Sk 9y ! 5S4 aasiio) conl jrge Gl T (6l Jlie o i g Ly ogm 9 0 |y oo (505 Curazr

(ol 0090 I35 1 e 0,8 O 50 g0 udd Aol YO+ dga o YIF G Yool Jlu 51 Jgu0y .ol Jgo0,

Elg! 3l (oS 35 b 0 0,510 Cadigo duad &S IS b b (559 0] (yydetowy axle g WleMbl pac j0 W B guieligd w Az gl b
b 2Lk elgl 51 (& 3 caoged andllae a5 5k los .ubl 00905 s g5 S FT el (L5150 Aol 5o 1) §98 a2l ,l5b
9 Sl conle  golaidl- el Glaniy) (o wileigo yad 55 (SPRST it 2 b g B (g sLasyal o Hoed
SIS wles 1y 0g5 w3l 150 LSl

16

A7

18

19




oloslw S5 5o guuds 0,8 @9 ,b 31 sU,l5L : Account-Based Marketing s 9 b 4150

ol (AR 50 Sl 9 & axwgi (Sglgucie (65,54 1 Agile Marketing ol b 5154

) lowlone (Sl 513b) S5 395 a0 il 15k pll (sl (51331 5 31 e3lius! Algorithmic Marketing @ gos ;9531 2l 5134
woip CBloy e ;00 C8 M S (Sbylik e 613 oley 50 b plxit Ambush Marketing @ gaes” b,k
s il [ (gl

UL sz s Jue 9 Lluse Analytical Marketing : Judxs b 4150

SRS i e G (gl (ST b e NT) wYlie (piivgs Article Marketing : glalio sb 5L

B syl oy 50 &8 30 G b y15L B2B Marketing @ s i b e pi b 154

QB WIS S o [ oyl y3 (ot 30 &S 3 2,150 B2C Marketing : jlay 3 b e b (ob,13L

S95 (S g Jad )0 oS 5 Sy gl p el b,k B2P Marketing : jasds b e b b1k

S yiinn Jlidy polul o Oladiny 9 wwdua wlids Behavioral Marketing @ ,ts; sb 54

U g Sl yme sloaidy 5w 5l ooliiw! « (Aiuge (o o7 90) 4o Jol alag ,o Black Hat Marketing : Jols b5
eale (G009 58 Vb 4 ) conS S )0 gl 4ly10 2od5 guo

D94 sh s (52l )13l 4 by yo calél aF ol iy drawgi b b o : Brand Marketing wy b 5154

929 JUEST aile « adsy () Bad > 390 30 (1) B> 4 Haume |y 0350 BUZZ Marketing : o5 b 515k

S0 sy s wled 40 5 S g >y Sl b ,l5L Call Center Marketing @ wled 35 w0 b 4150

SIS 0 gy s led 9 b gzmidils bawgi (b ,156 Campus Marketing : b gziils abgzxo b ,15b

Juos! wgi o] Jlwyl 9 sl b SIUL & ,b 51 b 41560 Catalog Marketing : S9bls b 5L

anilrgd Sgu 4 s sl UL 5O (Sl d CS 50 b g, Kee Cause Marketing : o 5551 b5k

o908 Colos Ll (gl et lgids jateine liisl 31 soliswl Celebrity Marketing : jgeuine ol b 4154

58 OB lod g LrowiiS & 597 Lo hg oas §1,b 3l (2955 2b,l5k Channel Marketing : JUls b 15k

O g ph9y8 A1 bbbl 43 2 dwlxe &9 4b 31 ROI (6,50 3luil Closed Loop Marketing : aiwws ail> b 150
U150 8l 00BS uag pw 538l 5 S ylgre s (Saas) l33le i 3 eoliiw! Cloud Marketing : sl b ,15b

Wy b Slodsd Y anwgi jalioas b 5150 jo slaes i o, Cooperative Marketing : gols b 154

Ul oS g9 Sliwly 50 (soges 58I i Communal Marketing : Glea b 4150

WT azel> S el @,k 51 Sb L Community Marketing : el 09,8 Sb 50

Sl alp 4 Ko glp S i la,yl38l o5 wyud ;5 soliw!l Computational Marketing @ Sluwlxe U ,l5L
S5 !

b lbo 5l p vuie slgixe wdgs CoONntent Marketing : lgixe b I3

Gl G dobiy g Guouiigh + lgizxo dlgi by yo 9 Aty (SOl (W sly &51,1 Contextual Marketing : sogedo U 515U
T G yb 5l pguasa il

asdln g Jlaz 31,0 5l azei udgi Controversial Marketing @ 5.8l peaw o 4150

OB RS U juan b adybgs ¢ Jlad byl 541,68 » Conversational Marketing : glai>be b ,050

G958 3 0T 13 o Jr &5 s jlwainee CONVrsion (Rate) Marketing : obas b3t

.20
21
22
23

24
25
26
27
28
.29
30

31
32
33
34
35
36
37
38
39
40
41
A2
43
A4

45
46

A7
A8
49



http://iranmct.com/news/%D8%A8%D8%A7%D8%B2%D8%A7%D8%B1%DB%8C%D8%A7%D8%A8%DB%8C-%D9%85%D8%AD%D8%AA%D9%88%D8%A7%DB%8C%DB%8C-%D8%AF%D8%B1-%D9%85%D9%82%D8%A7%D8%A8%D9%84-%D8%A8%D8%A7%D8%B2%D8%A7%D8%B1%DB%8C%D8%A7%D8%A8%DB%8C-%D9%85%D9%81%D9%87%D9%88%D9%85%DB%8C-context-marketing-vs-content-marketing
http://iranmct.com/news/%D8%A8%D8%A7%D8%B2%D8%A7%D8%B1%DB%8C%D8%A7%D8%A8%DB%8C-%D9%85%D8%AD%D8%AA%D9%88%D8%A7%DB%8C%DB%8C-%D8%AF%D8%B1-%D9%85%D9%82%D8%A7%D8%A8%D9%84-%D8%A8%D8%A7%D8%B2%D8%A7%D8%B1%DB%8C%D8%A7%D8%A8%DB%8C-%D9%85%D9%81%D9%87%D9%88%D9%85%DB%8C-context-marketing-vs-content-marketing
http://iranmct.com/news/%D8%A8%D8%A7%D8%B2%D8%A7%D8%B1%DB%8C%D8%A7%D8%A8%DB%8C-%D9%85%D8%AD%D8%AA%D9%88%D8%A7%DB%8C%DB%8C-%D8%AF%D8%B1-%D9%85%D9%82%D8%A7%D8%A8%D9%84-%D8%A8%D8%A7%D8%B2%D8%A7%D8%B1%DB%8C%D8%A7%D8%A8%DB%8C-%D9%85%D9%81%D9%87%D9%88%D9%85%DB%8C-context-marketing-vs-content-marketing
http://iranmct.com/news/%D8%A8%D8%A7%D8%B2%D8%A7%D8%B1%DB%8C%D8%A7%D8%A8%DB%8C-%D9%85%D8%AD%D8%AA%D9%88%D8%A7%DB%8C%DB%8C-%D8%AF%D8%B1-%D9%85%D9%82%D8%A7%D8%A8%D9%84-%D8%A8%D8%A7%D8%B2%D8%A7%D8%B1%DB%8C%D8%A7%D8%A8%DB%8C-%D9%85%D9%81%D9%87%D9%88%D9%85%DB%8C-context-marketing-vs-content-marketing

o b 5IL 9 lgime 2 4150 e wigw Conversion Content Marketing : lgizxe o 2b 154

Wy 0SB § 0T o 0> (5l I3 sl S5 pl wiwdan b ,I50 Corporate Marketing : &y gbes i b ,l5L
0310 Slglyd £935 (o adgi Y guameo 45 (9 BES b )3 (pguasas S pan 4l 4o

j9me yae « Olad i Ayl 50 6yKen ¢ Y game aaius ¢ (2b,lL H 5)Kes : Cross-Marketing ablize b ,l5b
oy g (Suled

13 9 S 5 abli couds iy glgime — (Kid 9 13k Cultural Marketing : (K8 b 513k

o5 broly Lrosld Loguaso . b 3L JUI olgicas bosls 3l soliuwl) Data (Web) Marketing : oy caxs) sols sb 156
UL Aol y 4 oS (515 Crm o rosls solSs L 3 solaiw! Database Marketing : ssls oS4 sb 56

< i ppguatay Jluzms s s JUK & 5k 51 b,k Digital Marketing : Jtuss b )14

1l Ul b g 9930 ¢ (o932 9 3l ooliiusl gy il bl iiane 1l 5134 Direct Marketing : gdise 1l 5134
Tewly S8l 50 (gl ouls 2 yb s wo g pudiiomno b 4136 Direct Response Marketing : puitie gwly U 5150

L3, 51k oy g wwas b5k sl | gl wlous ¢ YI 4o wilelayl 3l sslaiwl Disruptive Marketing : o 5o b 154
Walie iR Yl Cblie Wil slrog S U ,13L Diversity Marketing : g4 sb 54

Wijen Iy LA 43 g wigy o0 LA 4 Lowiisg DoOr-To-Door Marketing : joas;s sb 5L

piin ol (wll 2 g yiudeo &3 00 g 31 yaoli 1 ey 3 (2 aply (yoLiw 8 Drip Marketing : slass b1k

S35 5l g a4y el (G jlwl) Lo sboes w40 b ,15L Entrepreneurial Marketing : s 87,55 b I3

W g elasz! slacud g plil jaliina SN b 5L Ethical Marketing : (S5 b 15k

)l gusiansd 9 L yliswoms « v yuiil S « Jito (6010 9y i1l oy 4 Event Marketing : golagg, b 5154

2520 b3, 31 Jed asazx sla 5k & o, Expeditionary Marketing : ofjel b 13t

Sgu oo W g b o ol sl esly EXperiential Marketing @ o, sb 5L

Sormed 895 2 9 Somd Bk 3l 2b,lik Face-book Marketing : og- d 2,15k

RS 00503 K3 33 (6058 Wy gl 9 9,8 Field Marketing : glaiisy b ,l5b

Sl < cuod Jio (2b,15b GBSLSE gl (K0 S ol 1,8 Bua GeoMarketing : gz (%o 2,150

Sk s le g L5l « Gl b y0 LS 2b g Y game b5k : Global Marketing ke b ,h5b

W St jhazxo Iy SolS” a5 Y guazxe g 9, Green Marketing @ juw b ,154

U156 b ol yor Ygaxo « 00, U ,l5L « o5 4304 Guerilla Marketing : il jb 2b 5L

©o90s U,5L L olay yo cwglive asluo [ aog )5 as asline sly Horizontal Marketing : i3l sb I3

0y (s polod b g ik Juozxi slray Igizmo b ayluy )5 i) INbound Marketing : (iuby 2b,156) 15569,0 b1k
Cawl gl pubie SLCS pis (pguatko 45 Walds (I UB2B s 4l b s pi b 150 INdustrial marketing @ swwe U556
315L 50 395 colio ol I yoged welitio 35 i INfluence(R) Marketing : ouasdgdi | s34 2b,I50

Igixo U550 Jo ylblie 43 duio g 03901 Slgo 431, INfOrmational Marketing : SleMb! sb 154

ol subaiS Uil (53b (1930 b 3 3L dd pul 4 45 (5 3b (9,0 Wlinla IN-Game Marketing : 55t ¢35 2b,lb

L iog 800 ,,5 o 4o gy : IN-Store Marketing lojle (959 b 415L

Ollel g LU wlasz b ,l5L b lnl il 42,50 9 Sales Integrated Marketing : az ,Lss ob 150

50
S1

52

53
54
55
56
57
58
.59
60
61
62
63
64
65
66
67
68
69
.70
71
72
73
74
.75
.76
77
.78
.79
80
81



http://iranmct.com/news/roi-%D8%B4%D8%B4-%D8%B9%D8%A7%D9%85%D9%84-%D8%A7%D8%B3%D8%A7%D8%B3%DB%8C-%D9%85%D9%88%D9%81%D9%82%DB%8C%D8%AA-%D8%B1%D9%88%DB%8C%D8%AF%D8%A7%D8%AF-%D8%A8%D8%A7%D8%B2%D8%A7%D8%B1%DB%8C%D8%A7%D8%A8%DB%8C-%D9%86%D8%B1%D8%AE-%D8%A8%D8%A7%D8%B2%DA%AF%D8%B4%D8%AA-%D8%B3%D8%B1%D9%85%D8%A7%DB%8C%D9%87-%D8%A8%D8%A7%D9%84%D8%A7
http://iranmct.com/news/roi-%D8%B4%D8%B4-%D8%B9%D8%A7%D9%85%D9%84-%D8%A7%D8%B3%D8%A7%D8%B3%DB%8C-%D9%85%D9%88%D9%81%D9%82%DB%8C%D8%AA-%D8%B1%D9%88%DB%8C%D8%AF%D8%A7%D8%AF-%D8%A8%D8%A7%D8%B2%D8%A7%D8%B1%DB%8C%D8%A7%D8%A8%DB%8C-%D9%86%D8%B1%D8%AE-%D8%A8%D8%A7%D8%B2%DA%AF%D8%B4%D8%AA-%D8%B3%D8%B1%D9%85%D8%A7%DB%8C%D9%87-%D8%A8%D8%A7%D9%84%D8%A7
http://iranmct.com/news/%D8%A8%D8%A7%D8%B2%D8%A7%D8%B1%DB%8C%D8%A7%D8%A8%DB%8C-%D8%AF%D8%B1%D9%88%D9%86%E2%80%8C%DA%AF%D8%B1%D8%A7-inbound-marketing
http://iranmct.com/news/%D8%A8%D8%A7%D8%B2%D8%A7%D8%B1%DB%8C%D8%A7%D8%A8%DB%8C-%D8%AF%D8%B1%D9%88%D9%86%E2%80%8C%DA%AF%D8%B1%D8%A7-inbound-marketing

widl oo BT (p T el a5 L g yiino g Lroniniig ¥ s bLJ 4l INteractive Marketing @ ol sb 5L .82

Oy e byl 9 (eWT S yl5L b Bol s Internet Marketing @ o6 ! U450 83

Obostw Wy b 0595 w30 )b yidine 4 4215 (6 5w Yluiliw! g1y 995 LS )1 oy 5o U156 INternal Marketing : J51s b ,l5L .84
S inn b 0 ylailiw! 0,95 p 6l 9 LS5 50 053551 olmy| .

Global Marketing sl= b 156 Jio <530 (9,8 INternational Marketing @ odlews 26 5150 85

g 39590 U150 30 (GuudS WledS Sgue 9 axllae Keyword Marketing @ gouls wlels b ,l5L .86

i 2150 b ol Sxope Ly, Left-Brain Marketing @ jo oz comw U560 .87

b yghe (2Bly Gl yo a5 9 elligyd il cules (gl wiedun wlinls 9 g,y Local Marketing @ = b ,l5L .88
550

693 sl Olami 4 (oliws Hgliioas (lazd sla,l3b 51 g0 j olaxi jo b ,l5L Long Tail Marketing : wuesids (b ,15L 89
obbbw ;l

S g saol Lo 092 g0 b g yiino Ld> 9wy 35 woi LOyalty Marketing : s,lolg U ,I5L 90

Solsgr U cgS Jho Jilige soliuws 15k 31 b ,l5L Mobile Marketing : Jibge & b 51 b ,L 91

Syl 43y y (81 JUL wiz 31 eolisw! Multichannel Marketing : altlsws sb 156 92

Cawl @ ylxnd g il « WY guaze b 5098 o Lble JLis 4 Multicultural Marketing @ e ,8 vz U ,l5L 93

Sl (59 55 Wilgiy sy 45 (oS 30 by ¢ 51,500 (55 adiy )b 51 b6 Multi-Level Marketing : b wiz (b ,15L 94
0P Tl S o S 0

UL 9 e [eslub ple 2blis) NeuroMarketing : Souuisjlogyg9) omas b ,l5L 95

M1 Sb,l5L b el Bol e New Media Marketing : ¢ ailw, ob 5L 96

ool a5 5 b Juos| 39 ,4b 51 Bud cblie Cuwd 43 4ol s yailwy Newsletter Marketing : glacljsy b ,l3L 97

20 P sl sacblbiw ool 1,8 Bua ) Niche Marketing : o3l (b ,150 1 <83l Giud | abss b ,15L) s 2b515L 98
L oo Market aeds b as Sloj Lol (00 )Xo Ladli " g @ yguo 43 (9l 43 Niche anls : s ) 4150 51 ol gl i
(89,50 "8 5lo i (o

Sl S, Jbe gly gole wdls 31z, 2 bsy Non-Traditional Marketing : gows jé 2,56 99

o (22U 10 lod b vscdl 08 351 T a5 b b, el Offline Marketing : R H] Lot .100

oy BB o led ¢ bl 1 ol 0uiiS S pan 5 Sy gl b 4150 One-To-One Marketing : oG acS sb 5L 101

Personalization / Customizationcew! ob 5L g5 99 Jolis Marketing ) —1:) ) (5 3bw i sl § cowlio Jole

g e olb,l5k b (Gl 2b,l3k b Sol e Online Marketing @ T b 4154 102

SUL wSe g 03l g0 g G pled Wbt 394 31 gy b wloi : Outbound Marketing caws ygo U 415U 103
150959

LTI Ob g Lo yguly « criblo (59, wlinls : Jlo sl Outdoor Marketing : Jyw 3z, U ,l50 104

oyl g o090 S Ho po e U ,I3L Out-Of-Home Marketing : ails 31 ;g U ,I5L 105

12! byl 1 6L b L1360 Performance Marketing @ o, o ,l50 106

Lois & g9 ol 9 i 4010133 595" (61 yliblie (5,105 ,51 Permission Marketing : ojl>1 b ,5L 107



http://iranmct.com/news/25-%D9%86%DA%A9%D8%AA%D9%87-%D8%A8%D8%B1%D8%A7%DB%8C-%D8%AF%D8%B3%D8%AA%DB%8C%D8%A7%D8%A8%DB%8C-%D8%A8%D9%87-%D9%88%D9%81%D8%A7%D8%AF%D8%A7%D8%B1%DB%8C-%D9%85%D8%B4%D8%AA%D8%B1%DB%8C
http://iranmct.com/news/25-%D9%86%DA%A9%D8%AA%D9%87-%D8%A8%D8%B1%D8%A7%DB%8C-%D8%AF%D8%B3%D8%AA%DB%8C%D8%A7%D8%A8%DB%8C-%D8%A8%D9%87-%D9%88%D9%81%D8%A7%D8%AF%D8%A7%D8%B1%DB%8C-%D9%85%D8%B4%D8%AA%D8%B1%DB%8C
http://iranmct.com/news/%D9%86%D9%88%D8%B1%D9%88%D9%85%D8%A7%D8%B1%DA%A9%D8%AA%DB%8C%D9%86%DA%AF-%D8%A8%D8%A7%D8%B2%D8%A7%D8%B1%DB%8C%D8%A7%D8%A8%DB%8C-%D8%B9%D8%B5%D8%A8%DB%8C-neuromarketing-%DA%86%DB%8C%D8%B3%D8%AA-%D9%88-%DA%A9%D8%A7%D8%B1%D8%A8%D8%B1%D8%AF-%D8%A2%D9%86-%DA%A9%D8%AC%D8%A7%D8%B3%D8%AA-%D8%9F
http://iranmct.com/news/%D9%86%D9%88%D8%B1%D9%88%D9%85%D8%A7%D8%B1%DA%A9%D8%AA%DB%8C%D9%86%DA%AF-%D8%A8%D8%A7%D8%B2%D8%A7%D8%B1%DB%8C%D8%A7%D8%A8%DB%8C-%D8%B9%D8%B5%D8%A8%DB%8C-neuromarketing-%DA%86%DB%8C%D8%B3%D8%AA-%D9%88-%DA%A9%D8%A7%D8%B1%D8%A8%D8%B1%D8%AF-%D8%A2%D9%86-%DA%A9%D8%AC%D8%A7%D8%B3%D8%AA-%D8%9F

o9 e byl g 5T Gl cud 5 5yl 3 48,5 Persuasion Marketing : cué i b ,l5b 108

ojlko 5o (g9 alails 4o Wa g wiio (5l &l POINt-Of-Sale Marketing : yog,8 akaii ob 4150 109

Juoal b Gl S (595 32 SlS 5 oy (5 iien 41225 POSE-Click Marketing : cuwy (g5 52 Sols’ (25154 110

Sz Gegle § LaSid Gl cgzmiue 6 sig0 Slinkd g9) Sl ya L esls y PPC Marketing : b,134 111
S LS pb (b5l blio 40« o Jpazxe S Js> bk Product Marketing : ¥ saxo (b 5134 112
=P 2 50 Loy i 3l BET 138l gl W ply 00 s Licsl Promotional Marketing @ g, sb,l5b 113

gl o0 plaxil (g e i gl (2U,150 3
P o bdl e 50 S b b o Sl 2597 (2b,15k o905 (e Proximity Marketing : i jglxe (b 5150 114
Lo guazko g yistuo (sgmv 31 ply Bl 30 . Jguazmo (61 Lo olow! (sl b3 €95 »2 PUIl Marketing @ s b ,15b 115
1550950 Ll b Bolyie . oloiz] glaasiuds 5

155595 b B0 o . camwlons (ggu 31 ply €l yo JUis & g yio Push Marketing @ ,Lis b I3 116

s g s )3 byl wislyd 4 gesclils Real-Time Marketing @ 5 ,oM U ,l5b 117

W2 ol pelies ax2150 51y S92 90 (SLa (s yiine (255N 5 95 Referral Marketing : as=tye 2L ,13k 118

g yiiine s Wouids bulgy el p w6 Relationship Marketing @ bls,l sl / akasly sU 450 119

30— 69 5k, ALl 3 g g dnligr Wlinkd wlw! p cblie S sazxe 2,56 : Re-marketing b ,l50 1,55 120

g g0 aid )5 IS (T Wl 05>

00§ 3w s el b (g ko 4 oy31 Zwly Reply Marketing @ gewl b 4150 121
SUTL 30 Gslel Judxs 9 3T sboasl w s 5,54 Scientific Marketing @ ole U 4154 122
Az oubis)ln 5 bl g b wlids Search (Engine) Marketing : gxiuws sloygige 2b,150 123

g S« J595 g sl yeige

<l Personal Branding oaseis b ,l3b L g0,8 U556 oles Self-Marketing @y o5 Sb 4150 124

ol @Y guazo glrds lous uisg,8 gl b 4150 Services Marketing @ Slbeas b ,l5L 125

oleibe byl Gidy J 538 51 g, 9 0 liie yd 2,154 Shadow Marketing : slaslw b ,134 126

WS g0 09 5 2 Bogai 5 JUIS 4z 5l g 4igSar 5 4yl umerd Shopper Marketing : s 3 b 15k 127

Sailny 35 SU,5L U B0l e (pl ¢ oyt S & p3 g0 b, i SoOCial Marketing @ elaiz! Sb 150 128
o (Lo

il sbaile, JUI 51 g s b (30,5 41,8 » aluly Social Media Marketing : clois! gbailuw, U ,l50 129

Y guazxe dadud (gly o3 )5 59 9 L « (o059 LIS 3l oolisw! Sports Marketing @ 3,9 2,150 130

o S 1L il b ,15L sl Stealth Marketing : ks b ,l5L 131

00lo (g yidien &1 (il Holiioas (oogas S(IKe 1o B0 yd 2b,l3L Street Marketing @ gbls b ,hb 132

L wasS g S8 bl gl SSS U360 Technical Marketing @ SaosS o ,150 133

o] a3l O yguods wled ¢ pili 31 yb 3l 00 50 b wled TElemarketing : il U ,150 134

oo § St Lot 0guid 4 U 4130 sows| ylxsel Test-Driven Marketing : jozo ¢y9031 (U 4150 135

b avye y0 WY guazme gu gy g )Lkl yloj peas Ho w Gwixs TiIme Marketing : oloy b I3 136



http://iranmct.com/news/%DA%86%D9%87%D8%A7%D8%B1-%D8%AA%D8%A7%DA%A9%D8%AA%DB%8C%DA%A9-%D8%A7%DB%8C%D8%AC%D8%A7%D8%AF-%D9%88%D9%81%D8%A7%D8%AF%D8%A7%D8%B1%DB%8C-%D9%85%D8%B4%D8%AA%D8%B1%DB%8C-%D8%A8%D8%B1%D9%86%D8%AF-%D8%A8%D8%A7%D8%B2%D8%A7%D8%B1%DB%8C%D8%A7%D8%A8%DB%8C-%D8%A7%D8%B1%D8%AA%D8%A8%D8%A7%D8%B7%DB%8C-relationship-marketing
http://iranmct.com/news/%DA%86%D9%87%D8%A7%D8%B1-%D8%AA%D8%A7%DA%A9%D8%AA%DB%8C%DA%A9-%D8%A7%DB%8C%D8%AC%D8%A7%D8%AF-%D9%88%D9%81%D8%A7%D8%AF%D8%A7%D8%B1%DB%8C-%D9%85%D8%B4%D8%AA%D8%B1%DB%8C-%D8%A8%D8%B1%D9%86%D8%AF-%D8%A8%D8%A7%D8%B2%D8%A7%D8%B1%DB%8C%D8%A7%D8%A8%DB%8C-%D8%A7%D8%B1%D8%AA%D8%A8%D8%A7%D8%B7%DB%8C-relationship-marketing
http://iranmct.com/%D9%85%D8%B4%D8%A7%D9%88%D8%B1%D9%87-%D9%85%D8%AF%DB%8C%D8%B1%DB%8C%D8%AA-%D8%A2%D9%85%D9%88%D8%B2%D8%B4-%D9%85%D8%AF%DB%8C%D8%B1%DB%8C%D8%AA/%D9%85%D8%B4%D8%A7%D9%88%D8%B1%D9%87-%D8%A8%D8%B1%D9%86%D8%AF%DB%8C%D9%86%DA%AF-%D9%81%D8%B1%D8%AF%DB%8C-personal-branding
http://iranmct.com/%D9%85%D8%B4%D8%A7%D9%88%D8%B1%D9%87-%D9%85%D8%AF%DB%8C%D8%B1%DB%8C%D8%AA-%D8%A2%D9%85%D9%88%D8%B2%D8%B4-%D9%85%D8%AF%DB%8C%D8%B1%DB%8C%D8%AA/%D9%85%D8%B4%D8%A7%D9%88%D8%B1%D9%87-%D8%A8%D8%B1%D9%86%D8%AF%DB%8C%D9%86%DA%AF-%D9%81%D8%B1%D8%AF%DB%8C-personal-branding

Gl ol les )0 b « (glu5 ) b,l3k acgaze 5 3 EXhibition Marketing @ (glxi oSl lai (b 515k
9 sl U510 51 S Sk s UL ¢ laue Traditional Marketing @ gow b ,l56

Cawl ousls (ylis Slaay 45 Wilwi g yiiino 45 0 Undercover Marketing : iuigs o ob 150
UGM (g yiin bawgi oo gi slgime 39 4k 3l 4150 User-Generated Marketing : U ,5b

095 UeS aobuo gl p cilizeo gy & Jooly S (505,54 Vertical Marketing : goges U ,l5L

G2 31 oolisunl (o iyl (5l 50 Wgayg yud 3l soliciusl Video Marketing : g5y b 5l5k
b5k ol SO iy (6l wae el AL SO 1 89,5 Viral Marketing @ cwg zg 2b,l5b

T 2,50 b ol Bol o . g coxi g 890 ;5 Web Marketing @ syl (2 ,15b

oy 1y el S5 ply o8l 6y a5 oo WOM) Word-Of-Mouth Marketing) : oksasglas b 4050

394895 GLJUL I Cdél. uas oo 4,8 Bua [ 4l Lblie YOuth Marketing : ;blss b ,l5L

ranMCT

olR) Cupss olyglins eyl

Iran Management Consultants Team

http://iranmct.com

137
138
139
140
141
142
143
144
145

146



http://iranmct.com/news/%D9%85%D8%AD%D8%AA%D9%88%D8%A7%DB%8C-%D8%AA%D9%88%D9%84%DB%8C%D8%AF%D8%B4%D8%AF%D9%87-%D8%AA%D9%88%D8%B3%D8%B7-%DA%A9%D8%A7%D8%B1%D8%A8%D8%B1-%D8%B1%D8%A7%D9%87%DA%A9%D8%A7%D8%B1-%D8%A8%D8%A7%D8%B2%D8%A7%D8%B1%DB%8C%D8%A7%D8%A8%DB%8C-%D9%85%D8%AD%D8%AA%D9%88%D8%A7-user-generated-content-ugc
http://iranmct.com/news/%D9%85%D8%AD%D8%AA%D9%88%D8%A7%DB%8C-%D8%AA%D9%88%D9%84%DB%8C%D8%AF%D8%B4%D8%AF%D9%87-%D8%AA%D9%88%D8%B3%D8%B7-%DA%A9%D8%A7%D8%B1%D8%A8%D8%B1-%D8%B1%D8%A7%D9%87%DA%A9%D8%A7%D8%B1-%D8%A8%D8%A7%D8%B2%D8%A7%D8%B1%DB%8C%D8%A7%D8%A8%DB%8C-%D9%85%D8%AD%D8%AA%D9%88%D8%A7-user-generated-content-ugc
http://iranmct.com/

